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Hoffman Media, LLC
909 Canterbury Rd, Suite F

Westlake, OH 44145
Phone: 888-699-6309 • Fax: 440-899-6302

info@sewingexpo.com • sewingexpo.com 

Add additional pages if necessary

   Direct Correspondence to:
Contact:							

Company:				

Street Address:

City/State/Zip/Country:

Mobile Ph:			      Home Ph:

Published Ph:			      Fax:

Private Email:

Published Email:

Website:	

Booth Sign & Expo Program Information:

Published Booth Name: 

City:				 State:	        Country:

List Brands, Products or Services Exhibited:

Advertising: Start the sales process weeks ahead and continue
selling afterwards. The Web Link Button puts your product in the email inbox of 
thousands of attendees before the Expo and is also posted on our website. Leave 
a lasting impression in the Expo Program, given free to everyone who attends.

q Web Link Button (100x100 pixels): $150 q¼ Page Ad (2.25"x3.75"): $200

q Full Page Ad (4.75"x7.75"): $450q½ Page Ad (4.75"x3.75"): $300

qExpo Special – Save $75: Web Link Button & ½ Page Ad $375

Expo City/Cities:							

Total Exhibit Size: _____ x _____ =	 $
# _____ Corner(s)  x =	 $

Subtotal 1	 =	 $
Adjustment:__________________________ 	 =	 $
Adjustment:__________________________ =	 $

Subtotal 2	 =	 $

  # _____ High Side Wall(s)  x  $30	 =	 $

qWeb Link Button $________ =	 $

q Expo Program Ad $________ 	 =	 $ 
Net Cost	 =	 $

		

$

		

Exhibit Space Invoice:

RETURN A COPY WITH PAYMENT   •    THIS DOCUMENT MAY BE PHOTOCOPIED, DUPLICATED AND FAXED.

Checks Payable to:  Hoffman Media, LLC
Mail to:  909 Canterbury Rd, Ste. F 

q

Full Amount 

Credit Card 
Check 

4

I / We have read, understand and agree to abide by the Terms and Conditions listed on the reverse side of 
the Exhibit Space Application, which are made part of this agreement when space is assigned, included in 
any and all exhibitor Expo information and in the public event Rules and Regulations.

	Signature of Authorized Agent:	         Date:Sign Here

6

EXHIBIT SPACE APPLICATION

q Check if new or updated

q Publish my address and contact info above in Expo Program
qOnly publish my website, email and phone in Expo Program

check one:

     Booth Choices: 1st Choice:      2nd Choice: 
       Management may change your location based on general appearance and planning of exhibition.

_____

Choose Your Payment Method
Pay by check and waive the credit card processing fee 
Pay by credit card and pay processing fee of $26 per 6'x10' or 10'x10' booth segment

Net cost before credit card processing fee(s)

Important Notes:  After your application has been processed you will receive an email from SQUARE confirming 
acceptance into the event. You may pay by check or credit card from the SQUARE-generated invoice. Do not pay the 
credit card processing fee when you pay by check. Make checks payable to: Hoffman Media. You will receive an email 
reminder for any final payments due. A $75 fee will be charged for a returned unpaid check with final payment due 
immediately by credit card. Booth space will be assigned on a first-come first-serve basis. A late charge may be added 
for booths or décor if unpaid less than 30-days prior to the event. In addition, booths whch are newly contracted or unpaid 
30-days prior to the event may not receive all benefits such as booth furniture, signage or show program listing.

Westlake, OH, 44145

Two Equal Payments

credit card processing fee $26/booth segment =

Balance Due = $

Final payment due date: 
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